ALL IN ONES - ethical comparison table
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BRAND NAME Company group
BROTHER (@ (@ | @ @ @ | ® ® ©® 0 O Brother Industries Ltd
KONICAMINOLTA |® ([® (@ | ® | ®@ | ® @/ ® 0 O Konica Minolta Holdings
KYOCERAMITA (@ (@ | @ | @ ®@  ®@(® ® | 0® | O Kyocera Corporation
LEXMARK |® (@ | ®@ | ®@ | ®© | ® @ ®@  ® O Lexmark Int Group
RicoH|e|le|le/e e ®© ®@ @€ & O Ricoh Co Ltd
(oIN\/aa N NECNN NN BE BN RN NN NN Hie] Telecom Italia S.p.A
Epson (@ | ® | @ @/ @|® ®@ @ 0| O Seiko Holdings Corporation
SAGEMCOM (@ (O (@ (@ | ®@ | ® ®@ | ® O O Gores Group
CANON (OO || @@ ®@ ® ® 0 O Canon
PANASONIC (@ | O | @ | @ @ O(® ® | ® | O Panasonic Corporation
XeROX (O @ @ @ @ @@ O ®@|O Xerox Corporation
HP o ®e e/ @e|®@ O|®@(®|® | O HP
SAMSUNG (@0 (@ | ®@ | ®@ @ @ ®@ ®@ 0 O Samsung Group
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Source: The Ethical Company Organisation (2011)



